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After more than four \ 
years of hard work organ- \ 
izing, cataloguing, and \ 
caring for the Curt Teich \ 

Postcard Collection, the fruits \ 
of this careful labor are about to 
be made available to the public. The major 
permanent exhibit of the Teich Collection, 
"America In A Postcard Mirror," has 
been completed and will be ready for 
public viewing after the second week of 
March, 1987. 

The exhibit will feature 133 postcards 
from the Teich Collection arranged in 
the five categories of travel, American 
history, advertising, street views, and 
amusements. Accompanying the cards 
will be original photographs from the 
Teich Collection and artifacts from the 
Museum's main collection, including 
objects as varied as a 1909 portable 
"camera" gramophone and a turn-of- 
the-century toy trolley car to a hand- 
painted necktie from the late 1940s and 
a 1972 political button stating, "Nixon: 
Now more than ever!" The cards, photo¬ 
graphs, and objects support the theme 
of the exhibit—"America In A Postcard 
Mirror"—which is a look back, using 
the visual images of postcards, at 
America and American lives in the 20th 
century. Visitors to the exhibit will be 
encouraged to forget for a few minutes 
that these are postcards—forget the 
casual idea of postcards as inexpensive 
and ephemeral—and think of them 
instead as views of our society, showing 
us ourselves; how we lived, what our 
towns looked like, what furniture we 
owned, what automobiles we dreamed 


of owning, how we spent our free time, 
and what nationally held emotions had 
us in their grasp. It is hoped that visi¬ 
tors will come away from the exhibit 
with a new appreciation for the historic 
value of postcard views; an awareness 
that postcards give us a visual distilla¬ 
tion of our culture. They show us 
America—in a postcard mirror. 


EE The $35,000 exhibit was 
: designed by Maritz Dimen- 
sional Communications 
working cooperatively with the 
Museum staff. The principal designers 
for the project were Maritz staff 
members Ted Swigon and Timothy R. 
Burke who worked closely with 
Museum staff members Katherine 
Hamilton-Smith, Christine Pyle, and 
exhibits designer Hans Gill. 

Although the exhibit will be open for 
public viewing after March 9, the gala 
official opening is scheduled for Friday 
evening, May 22, 1987. The opening will 
take its theme from the architecture of 
the exhibit itself, which is patterned 
after the streamlined art deco style of 
the 1930s. Teich Collection members will 


Advertising card for the National Sewing Machine Company, 
Belvidere, IL Curt Teich postcard included in new exhibit. 
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be receiving more information about 
this special event in the near future, 
but, mark your calendars now and plan 
to make a trip to the Chicago area and 
join us in celebrating this important 
milestone in the course of the Teich 
Collection project. 

For additional information about the 
exhibit or the exhibit opening, please 
contact the Teich Collection offices at 
(312) 526-8638. □ -KHS 



"Keep 'Em Flying." Patriotic card produced to support 
America's effort during WW II Curt Teich postcard 
included in new^exhibit. 1942 



Beauty contest. Bartlesville, OK. Curt Teich postcard included in new exhibit. 1926. 


Community Support and a Bed for the Night: 
The USO and the WW II Homefront 


by Carter H. Martin 

As the United States embarked on the 
decade of the 1940s and Americans sud¬ 
denly awoke to the reality of gearing up 
for a distant war, small town America 
began to boom seemingly overnight. 
Towns such as Jacksonville, North Caro¬ 
lina; Hermiston, Oregon; and Alexan¬ 
dria, Louisiana saw their populations 
increase by the thousands as workers 
moved in to set up Army camps, Marine 
bases, and various wartime industrial 
plants. Close on their heels came the 
military personnel who would be a part 
of the local scene for the next few years. 
Many of these men brought their wives 
and families, and many had relatives 
who came, some for a visit, others to 
stay. 

Changes occurred at an alarming pace. 
Once quiet residential streets were sud¬ 
denly jammed with traffic in the middle 
of the night. Alexandria, Louisiana 
reported amongst its problems the fol¬ 
lowing: "a housing shortage; inadequate 
recreational facilities; an increase of 700 
percent in saloons and honky- 
tonks; rises in illegitimacy, delinquency, 
crime; tense race relationships; spread 
of disease to alarming proportions." 
("USO An Experiment in Organization." 
Survey Midmonthly [November 1942]:78). 

The reactions of local citizenry to these 
changes ranged from outright resent¬ 
ment and resistance to a willingness to 
pitch in and "make the most of it" 

(ibid.,291). In Hermiston, Oregon, 
citizens tried to alleviate a housing 


shortage by raising the roofs of hen 
houses and brooders in order to turn 
them into apartments. It soon became 
apparent throughout the nation, 
however, that more sweeping efforts 
were called for. 

Enter the United Service Organizations, 
Inc—the USO. Officially begun on 
February 4, 1941, the USO was formed 
through the cooperation of six separate 
organizations: the Young Men's Chris¬ 
tian Association, Young Women's Chris¬ 


tian Association, National Catholic 
Community Service, Salvation Army, 
Jewish Welfare Board, and the National 
Travelers Aid Association to set up and 
operate service and recreation centers 
in training camps and war industry 
areas. The USO moved quickly into 
communities where changes brought on 
by the war effort had created the 
greatest need and where that commu¬ 
nity's resources were inadequate to the 
task. A hierarchy of national, regional 
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A USO Club, Alexandria, LA. Curt Teich postcard. 1943. 











and local USO officials, often called in 
at community request, worked to gal¬ 
vanize community support to meet the 
new challenges brought on by a rapidly 
changing social environment. In Alexan¬ 
dria, Louisiana, the USO's work to set 
up a recreation center for servicemen 
helped to provide a focus for commu¬ 
nity leadership, which expanded to the 
aid of the aforementioned community 
problems (Fig. A). Soon, three councils, 
a council of social agencies, a civilian 
defense council, and a USO council, 
each with overlapping memberships, 
were hard at work to provide services. 
Their efforts resulted in "expanded 
hospital, public health and public 
welfare facilities, as well as the establish¬ 
ment of two USO service clubs, one for 
Negroes and one for whites, a USO 
Housing Information Service, a Travelers 
Aid Unit to care for stranded persons." 
(ibid., 292) . 

For all of its broad based community 
work, the USO was formed first and 
foremost forAhe men in uniform. In the 
early days of the war, the primary func¬ 
tion of the USO was to provide a link 
with home for thousands of servicemen. 
Not always an easy task, considering 
that many of the buildings pressed into 
service included fraternity houses, 
vacant stores, and in one instance an 
unused county jail. Added to this, the 
furniture supplied to fledgling centers 
often resembled standard issue Army 
furniture (solid, sturdy, built to take a 
lot of punishment, but hardly attractive). 
With these questionable elements as a 
foundation a good designer could still 
work wonders. Embellishments were 
provided via curtains, lamps, pictures, 
vases, books and shelves. Many USO 
centers featured hand-decorated murals 
on the walls. These murals often took 
their subjects from local history and 
landscapes. A USO center in New 
Mexico might include a mural with local 
Indian motifs. In California, one might 
see a mural with the flavor of Spanish 
heritage. One designer, MIT graduate 
Eleanor Pepper, aided by community 
volunteers, was able to work on improv¬ 
ing as many as thirty USO centers at 
one time. 

With a homelike environment estab¬ 
lished, what could a serviceman expect 
to find in the way of service and facili¬ 
ties? Most USOs provided a lounge 
where a soldier would read, chat with 
his buddies, or make friends with a 


8. Library in the USO Club, Spartanburg, SC 
Photograph for Curt Teich postcard 1943. 


C. "The Famous Doughnut" served at a USO Club Photograph Lor Curt Teich postcard. 1942. 


D. Chicken dinner served at (be USO Club, Chicago , IL Curt Teich postcard. 1943. 


local girl. Often, an entire room was set 
aside for the sole purpose of writing 
letters. An interesting feature of many 
service facilities was called "Living 
Letters." Using this service, a soldier 
could sit down at a recording machine 
and record a two and one-half minute 
disk to send home to mom or to a 
sweetheart. The service was the brain¬ 
child of George Robert Vincent, a New 
York state sound engineer who was 
given a full time recording assignment 
by the USO and the U.S. Army after he 
impressed them with his unique 
concept. Other facilities included 
reading rooms (many USOs could boast 
small libraries) and, of course, no center 
was complete without a snack bar or 
coffee shop where a serviceman could 


get everything from "The Famous 
Doughnut" to a full meal (Fig. B, C, D). 

Entertainment was as plentiful and as 
varied as the different facilities could 
allow. A G.l. might write home about 
the swell hayride planned by the local 
Salvation Army operated USO, or he 
might mention the group sing where he 
played piano while a pretty blonde 
volunteer joined in with her accordion 
(Fig E). And who would even think 
about going to a USO that didn't have a 
dance every week or so. 

The men stationed in one particular 
place in the states for the duration 
could look forward to all this, but the 
servicemen in transit, many on the way 
to overseas duty, could also count on 
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the USO to be of aid. Many service 
lounges were set up in major railroad 
stations across the country under the 
supervision of the Travelers Aid (Fig. F). 
Here, a soldier could slip into the 
canteen while waiting for his next train, 
or he could stretch out for a snooze in 
the lounge with a slip of paper pinned 
on his shirt collar telling the attendant 
when to wake him up. Nothing was 
morewelcome than a bed for the night, 
even if it was only an old chair with a 
pair of the soldier's own gloves to use 
as a pillow. The volunteer staff of the 
Travelers Aid facility in New York City's 
Pennsylvania Station could manage to 
provide doughnuts and coffee for 150 
men who arrived at seven in the 
morning, while working around the legs 
of sprawled out sleeping soldiers. The 
lady behind the desk, working the 
second half of a double shift, managed 
to handle all requests from cups of tea 
to mailing two pictures given to her by 
a Marine. "Here are two addresses and 
please don't mix'em up. They both have 
messages in them, but one is to my girl 
and the other to my mother—and the 
messages are different." ("Say Lady! A 
Night in a Service Men's Lounge." The 
Reader's Digest [March 1944]:44). 

That the many services provided by the 
USO were deeply appreciated, not only 
by the servicemen but by their wives 
and families as well, became apparent 
as letters flooded the public relations 
offices of the National Catholic Commu¬ 
nity Service. An excerpt from one letter 
in particular seems to sum up the 
overall attitude towards the work of the 
USO. "I tried for two hours to find a 
room in town without success. Then I 
headed for the place all soldiers think 
of when they're in a 'spot—the USO. 
Result: use of a private family's 
washroom for a shave and that same 
night a bed in their home and I was 
only one of five soldiers welcomed so 
generously.. .never a question of who 
you are, where you are from arose. I 
was wearing the uniform of the U.S. 
Army—that was enough." ("And They 
Mean What They Say." Catholic World 
[February 1943]:156). □ 


£. Recreation at a USO Club. Photograph for Curt Teich postcard. 1942. 
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F. USO-Travelers Aid lounge in Union Station , Washington, D.C , Curl Teich postcard. 195 


Carter Martin has been a member of the 
Teich Collection staff for one and one- 
half years. 


(greetings from 

THE U. S. O. CLUB, Y. M. C. A. 
Kingsville, Texas 






















“Album Room" Much 
Needed, Much Appreciated 



Teich Collection assistant curator ; Christine Pyle in new 
"Album Room " addition. 


The new “album room" addition to the 
Teich Collection building is finally com¬ 
pleted and in use. It serves as a storage 
area for 600 postcard albums, the con¬ 
tents of which completely trace the 
production of the Curt Teich Company 
from 1898 through the company's sale 
in 1974. 

These albums have received more con¬ 
tinuous handling (for research use) in 
the four years they have been housed at 
the Lake County Museum than they 
perhaps received as a company produc¬ 
tion record in the Teich plant in 
Chicago. The result of this increased 
handling, even with such careful restric¬ 
tions on their use as the rule that 
cotton gloves be worn by any person 
referencing them, the bindings are 
becoming increasingly fragile. Many are 
on the verge of breaking or have already 
broken. The location of the new storage 
room on the first level of the building 
will reduce the damaging effects of 
transporting them from one floor to 
another for reference use or 
photography. 

To further guard against additional 
damage to the albums, the photographic 
copying apparatus has been moved to 


the new “album room." This proximity 
will enable materials to be pho¬ 
tographed from the albums quickly and 
carefully, entirely eliminating the old 
process of transporting the albums to 
the main Museum building for 
photography. 

The new room will also serve as addi¬ 
tional space for research work and will 
house map cases for the storage of large 
format artwork from the Teich Com¬ 
pany's production files. For the postcard 
albums, however, the room represents 
greater safety and care for these 
irreplaceable records. The room was, 
indeed, much needed and is much 
appreciated. □ 


Postcards go to New York 

Katherine Hamilton-Smith, curator of the 
Teich Collection, will be one of the 
speakers at this fall's national meeting 
of the Society of American Archivists to 
be held in New York City, 2 - 5 Septem¬ 
ber 1987. Katherine's talk, “The Curt 
Teich Collection: A Project Taking Post¬ 
cards Seriously" will be one of three 
offered in a session entitled, Ephemera: 
Improving Intellectual Access and 
Research Potential. The other panelists 
in the September 5 session are Helena 
Zinkham from the Prints and Photo¬ 
graphs Department of the Library of 
Congress, and Vanessa Broussard from 
the Warshaw Collection of Business 
Americana in the Smithsonian's National 
Museum of American History. The 
session will be moderated by Myrna 
Williamson of the Wisconsin State 
Historical Society. 

In her slide accompanied talk, Katherine 
will focus on the development of the 
Teich archives since its creation in 1983, 
with an emphasis on methods used for 
care and storage, cataloguing, and 
access to the Teich materials. She will 
also discuss methods used to develop 
awareness among researchers in many 
fields as to the informational, evidential, 


and visual potential of this type of 
ephemera for documenting American 
social history and material culture. 

For Teich Collection members located 
on the east coast, this might be a good 
opportunity to hear about the work 
done on the Teich archives and to see a 
slide presentation of some of the won¬ 
derful and colorful images in the Col¬ 
lection. For more information about the 
conference, contact the Society of 
American Archivists, 600 South Federal, 
Suite 504, Chicago, IL 60605, (312) 922-0140. □ 


The Curt Teich Company operated in Chicago from 
1898 to 1974 as a printer of postcards, advertising 
pamphlets and brochuress, maps, blotters, and sundry 
other printed items. The company eventually became 
the largest volume producer of postcards in the 
world. Over the span of 7b years of business, Teich 
saved copies of everything his firm printed, including 
most of the original photographic and layout work. In 
this way he established an industrial archives that new 
exists as the nucleus of the Curt Teich Postcard Col¬ 
lection at the Lake County Museum. It is the inten¬ 
tion of the museum to preserve this resource and to 
research and analyze the importance postcard views 
have for understanding the history of 20th century 
America. 

THE POSTCARD JOURNAL is published quarterly by 
the Lake County Museum: Curt Teich Postcard Collec¬ 
tion, which is a section of the Lake County Forest 
Preserve District. ISSNWF43^17 

Rebecca Goldberg, Museum Supervisor 

Katherine Hamilton-Smith, Curator of Special Collec¬ 
tions, Editor, the Postcard Journal 

Christine A. Pyle, Assistant Curator of Special 
Collections 

Subscription to the Postcard Journal is a benefit of 
membership to the Curt Teich Collection. The Lake 
County Museum is a not for profit agency. 

The Curt Teich Collection is not tax supported. 

Lake County Museum, Laka/vood Forest Preserve, 
Wbuconda, Illinois 60084, USA 
(312) 526863&'526^8 


JOIN US 


The Curt Teich Postcard Collection needs your support to maintain 
quality preservation of its collections and to find new ways of making 
its resources available 

The project is funded for the first five years of its existence Four of 
those years have gone by. Your membership or donation to the Curt 
Teich Collection will help provide professional staff to care for the 
archives, will aid in the ongoing effort to preserve the artifacts through 
environmental monitoring, conservation procedures and materials, and 
will help support methods of bringing this unique material to the 
public through exhibits, publications, and research services. 

The Curt Teich Postcard Collection at the Lake County Museum is a 
valuable resource of historically significant photographs: images that tell 
the history of 20th century America. 


Please enroll me as a member of the Curt Teich Pbstcard Collection in 
the category below: 

Annual memberships: 


Student 

$ 10.00 

Individual 

$ 15.00 

Family/Group 

$ 20.00 

Institutional Nonprofit 

$ 20.00 

Contributing 

$ 35.00 

Sustaining 

$150.00 

Life (One-time payment) 

$500.00 


Benefits of membership include free admission to the museum and 
the Curt Teich Collection, a subscription to the Postcard Journal, 10% 
discount in the museum store, and a 20% discount on Teich Collec¬ 
tion research services. 







GENERAL INFORMATION 

The Lake County Museum is a publicly owned institution 
devoted to collecting, preserving, and interpreting the 
history and geography of Lake County, Illinois from its 
earliest known inhabitants to the present. The Curt Teich 
Postcard Collection is a grant-funded special section of the 
Lake County Museum devoted to collecting, preserving, 
and interpreting postcard views and photographs of 
subjects related to Lake County, Illinois, and the United 
States in the 20th century. 

The Lake County Museum is a department of the Lake 
County Forest Preserve District. 

Location About 40 miles northwest of Chicago in the 

Lakewood Forest Preserve, Route 176 and Fairfield 
Road, Wauconda, Illinois 60084 
(312) 526-7878 Museum 

(312) 526-8638 Curt Teich Collection 

Exhibition Open daily 1:00 p.m. to 4:30 p.m. 

Gallery 

Research Monday-Friday by appointment only 

Library 

Admission $1.00 for adults, 50$ for students and senior 
citizens. Monday is a free day for all visitors. 

School Tours The museum has an active education program. For 
information about scheduling and cost, call the 
museum office at 526-7878. 

Membership Memberships are available through the 
Lake County Museum Association. 

Curt Teich Office hours 8:30-4:30 Monday-Friday 

Collection Visits to the collection by appointment only. 

The Curt Teich Postcard Collection offers 
separate membership. 

Benefits include free admission to the museum and the 
Teich Collection, a subscription to the Postcard journal , 
discounts in the museum store and on Teich Collection 
research services. Teich Collection individual 
membership: $15.00 family membership: $20.00. Please 
call the Teich Collection offices for information about 
additional membership levels. 
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Advertising card for Paul fones knickers 
Location unknown Curt Teich Postcard. C a 1922. 




















